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Where’s the Beef?

FOOD SAFETY IN CANADA

Food Safety in Canada:
A Syndicated Study

NRG Research Group, the national public opinion and affairs
experts, and Corpen Group, specialists in crisis communications,
present the definitive shared cost syndicated study on food
safety in Canada.



Food Safety in Canada

Food Safety in Canada

A SYNDICATED STUDY

The alarming stories are numerous: lingering misunderstanding about Mad Cow incidents of the past,
recently prompted fears concerning the listeriosis outbreak, ongoing incidents beyond Canadian control —
carrot juice from Florida, spinach from California, Mexican pepper salmonella outbreak, along with the tragic
cases of tainted milk in China. Canadians are concerned and experts in food production and safety remain

vigilant. Food safety is a universal issue, and no level of due diligence is too high.

G CSRSNJ Ay Industry is constantly being forced to deal with pressures on the

imported plants and infrastructure underpinning our food safety system, and these pressures
produce are operating  continue to cause heightened public unease. A host of voices including
in an administrative everyone from food inspection unions to parliamentarians have ratcheted up
stone age, withhigh- public debate around food safety. Add to that a whole series of wide-ranging
risk commodities going  threats; everything from food bio-terrorism to severe weather disrupting the
food supply, and it s little wonder
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concerned. NRG Research Group will measure and make sense of these
anxieties.

Now more than ever, it is critical that food services providers have a clear
understanding of the various internal industry and external public and media

Fr o food inspection perceptions surrounding food safety. But, once armed with research insights,
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and Mail, February 6, 2009 where Corpen Group, a
strategic partner with

NRG Research Group, comes in. As a leading national
firm  specializing exclusively in critical issues
management, Corpen Group designs tailored and
effective programs in risk and crisis communications,
issues management and strategic positioning. This
communication planning, media relations, and
corporate messaging will be supported by the research
produced by NRG Research Group, a leading North
American public opinion and market research company.
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Food Safety in Canada

STUDY FOCUS

e Canadians’ perceptions of food safety and related health issues in restaurants, supermarkets, and at
home will be explored, including the credibility of agencies and industry leaders speaking on topics of
food safety.

e The secondary focus, completed in conjunction with Corpen Group, would centre on preparation and
response to a food safety related crises.

THE BENEFITS

e Provide the restaurant and food service industries and other organizations responsible for safety in
the food chain, information on commonly held beliefs and practices.

e Establish a benchmark for food safety perceptions for regulators and inspection agencies (i.e.,
government departments, industry associations, etc.).

e lllustrate ways to prepare for and respond to a potential crisis.

SAMPLING AND METHODOLOGY

This syndicated study would target two distinct audiences:
e General Public [n=1500 Canadian adults, via telephone]

Adults 18+

Atlantic Region [n=150]

Quebec [n=400]

Ontario [n=450]

Manitoba and Saskatchewan [n=100]
Alberta [n=150]

BC [n=250)]

O O OO0 oo o

e The Industry [n=400 selected people, via telephone and online]

0 Restaurant managers and owners across key cities (Montreal, Toronto, Ottawa, Calgary,
Edmonton, Vancouver) [n=200]

0 Associations representing different producing groups (beef, dairy, organic) [n=100]

0 Inspectors and regulators [n=100]
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Food Safety in Canada

PROPOSED AREAS OF INQUIRY

Consumption and Purchasing Habits

e Frequency of eating out versus at home

e Types of restaurants visited and foods consumed
e Favourite restaurants by name, type

e  Frequency and volume of grocery shopping

e Favourite supermarkets

Awareness of Safety Issues

e Recall of any food safety issues either nationally or locally

e Companies, products, or restaurants recalled

e Perceived safety or danger of different products (meat, dairy, vegetables, fruit, prepared foods)
e Awareness of listeriosis, salmonella, and likely sources/causes

Handling Food Safety Crises

e Rating of how several crises have been handled:

0 Listeriosis (Maple Leaf Foods, Inc.)
0 Mad cow

Responsibility for Monitoring and Enforcement

e  Who should be responsible?
e Satisfaction with current monitoring and enforcement regime

Attitudes Toward Food Safety

e Various attitudes toward food safety, concerns, and enforcement issues
e Attitudes toward food labelling and alerts

Proprietary Questions and Customization

e Customized questions to be added by subscribers as desired. This feature allows significant focus on
key issues of concern to individual clients. Only the client sponsoring a proprietary question will see
those results.
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Food Safety in Canada

UNDERSTANDING AND RESPONDING TO CHALLENGES

With the NRG Research Group research insights in hand, our team can then bring higher levels of
understanding to the public discourse on food safety while also preparing clients to respond in times of crisis.
Corpen Group can provide survey participants with a number of valuable products.

¢ Aligning and integration of operational responses with communications
practices

> — Review and align current process
Crisis — Design tailored crisis plans
Communications — Conduct familiarization and training

¢ Understanding how the media operate during a crisis and being able to
respond effectively while safeguarding reputation

. — Generate believableissue-s peci fi ¢ ‘' message aps
Media — Write media engagement policies
Preparedness — Media interview training for executives and subject-matter-experts

¢ Scanning for future issues and having a framework for making policy, practical
and communications decisions

Issues — Identifying, prioritizing and taking action on issues
Management

THE TEAM

Bruce Cameron ¢ NRG Research Group — Project Design/Lead
Troy Heibein ¢ NRG Research Group — Project Manager
John Larsen ¢ Corpen Group — Crisis Communications Planning and Input
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Food Safety in Canada

WHO SHOULD PARTICIPATE?

e Associations in food production and safety

e Restaurant chains

e Foodservice industry suppliers

e Grocery/supermarket chains

e Regulators, inspection agencies, and other associations charged with enforcement or training
e Food safety education ad training organizations

COSTS AND PRICING

All three options include a report, detailed data tables, and a presentation of findings*:

Option A - Basic National Report $10,000

(Includes full report, data tables)

Option B - Enhanced Regional Reporting $15,000

(Option A plus detailed regional reporting)

Option C - Customized Proprietary Participation $20,000 +

(Option A and B plus customized questions and analysis)

*Note: Presentations can be arranged for subscribers inclusive in the price, however travel expenses will be
charged at cost.

For more information, contact:
Greg Baldick, NRG Research Group, Vice President, Business Development

Tel: 250-878-6355 Fax: 250-979-1673 Email: gbaldick@nrgresearchgroup.com
NRG Research Group Corpen Group
Bruce Cameron John Larsen
Suite 500, 933 17 Avenue SW Suite 200A, 1235 26 Avenue SE
Calgary, AB T2T 5R6 Calgary, AB T2G 1R7
bcameron@nrgresearchgroup.com johnlarsen@corpengroup.com
403-209-4110 403-398-5426
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